
Writing an Argumentative Paper 

� Cho o s e  a  t o pi c  whi ch  h a s  a t  l e a s t  t w o  s id e s  

Choose a subjec t  tha t  allows for the possibility of persuading your 

reader. Avoid subjec t s tha t  canno t  be addressed in a logical manner 

and tha t  canno t  be proven with evidence from unbiased academic 

sources. 

� Analy z e  y o ur  audi e n c e  

Who are your readers? What  do they already know abou t  the 

subjec t ? How are they likely to  feel abou t  i t? How impar tial or 

prejudiced are they going to be? Can you find a way to  presen t  

your argumen t  so tha t  they will receive i t  logically ra ther than 

emo tionally? Some ideas,  e specially those  based on one ' s  fai th or 

o ther s trongly held emo tional beliefs,  canno t  be logically challenged 

or deba t ed. 

� Mak e  a  li s t  o f  y o ur  m ain  p oin t s 

Jo t  down a list  of the main poin t s you will use in your argumen t.  

Analyze each piece of evidence to  see how effec tive it  will be in 

proving your thesis. 



� Us e  unbia s e d  s o ur c e s  

Skilled writ ers avoid wri ting or referring to  any ideas which are 

dis tor t ed,  inaccura t e,  or inflammatory.  Argue with solid, reasonable, 

fair, and relevan t  evidence. Be as fair-minded as possible. 

� Mak e  a  li s t  o f  c o un t er  ar gum e n t s  

Make a list  of the possible argumen t s your readers migh t  raise 

agains t  you. Think of ways in which you can respond to  t hose 

objec tions. 

� D e cid e  h o w  y o u  will  s tru c t ur e  y o ur  e s s a y  

Decide how you wan t  t o  s truc ture your essay. You can begin with a 

t hesis and then provide evidence. You can begin with the evidence 

and end with an asser tion. You can discuss your weakes t  point  in 

t he middle of the paper and your s tronges t  poin t a t  the end. Which 

s t ruc ture seems to  fit  your subjec t  and evidence be t t er? 

� Build  t o  a  m e m orabl e  c o n clu si o n 

Conclusions are wha t  list eners and readers are mos t  likely to  

remember.  Repea t  or res t a t e  your thesis. Drive home the 

impor tance of your argumen t,  and make sure tha t  your conclusion 

is the s t ronges t,  mos t  dynamic par t  of your paper by calling your 



reader t o ac tion or by s tressing the import ance of the argumen t  

you have made.  

� Writin g  S t yl e 

An effec tive argumen ta tive essay requires  an academic writing 

s tyle in the third person.  Here are a few poin t ers how to develop 

this s tyle: 

1 .  Use third person voice in the body of your paragraph. N e v er  

use “you” and only use I” in the introduc tion or conclusion 

2.  Develop a good thesis s t a t emen t,  i t  will help organize your essay 

3.  Do no t  use con trac tions--spell ou t  all words, even abbrevia tions 

when used for the firs t  time. For example, Depar tmen t  of Motor 

Vehicles (DMV). Af t er it  is spelled ou t  once,  one may use the 

abbrevia tion  

4 .  Use effec tive choice of words and avoid ambigui ty: be specific 

and exac t,  provide concre t e examples with suppor t 

5 .  No jargon or slang, unless you explain what  i t  means or you have 

good reasons for using it 

6 .  Use consis t en t  verb t enses and be careful of subjec t  verb 

agreemen t 

7 .  Use a varie ty of sen t ence pa t t erns and leng ths,  including 

complex sen t ence s truc ture and even the occasional shor t  

sen t ence t o  avoid mono tony 

8.  Use very specific language and avoid generalities,  clichés and 

sweeping s t a t emen t s; also make sure you define your t erms 

9.  Keep your audience in mind as you write  your essay 



1 0.  Avoid personal judgmen t s such as “I believe”,  “I think”, and  

“in my opinion” 

 

Choose specific words t o  communica t e.   Writing to  persuade is 

more effec tive if the writ er minimizes vagueness by selec ting 

language appropria t e  for i t s  con tex t-- tha t  is, for i t s  subjec t  and i t s 

audience.   Generally speaking, the more de t ails given, the less 

vague the claim is.  Terms like "all" or "none" refer t o universal 

claims tha t  may be difficult or impossible t o  subs t an tia t e.   It  is less 

difficul t t o verify qualifiers like "some" and "mos t ",  bu t  they are 

vague and non-specific.  For example, it  is more effec tive and 

persuasive t o  s t a t e  tha t  " 8 0% of the American public" prefers 

vanilla ice cream than to  say "all Americans like vanilla ice cream" 

(you can ' t  prove tha t ),  or "mos t  Americans like vanilla ice cream." 

 


